


Did you Know?
The scientific term for •	
the common tomato is 
lycopersicon lycopersicum, 
which means  “wolf peach.”

There are more than 10,000 •	
varieties of tomatoes.

Second 
“Benny” 
Awarded To 
Garvey

The Garvey Group was 
recognized 
with its second 
Benny Award 
in the Product 
Service 
Catalog 
Printing 
category for the 
2008 Premier 
Print Awards–
the graphic 
arts industry’s 
largest 
and most 
prestigious 
worldwide 
printing 
competition–hosted by the Printing 
Industries of America. The company 
won the coveted Benny Award, the 
highest honor in the 2008 Premier 
Print Awards, for the Courvoisier 
Welcome Kit, which was printed on 
Garvey’s KBA Rapida 105 41-inch 
six-color plus coater sheetfed press with 
UV capabilities. In addition, the firm 
garnered four Certificates of Merit in 
the Large Format printing category.

“This is the second year in a row that 
we’ve received the award,” says Ed 
Garvey. “We are so gratified to be 
selected by a panel of distinguished 
judges for this great honor. Our 
employees work very hard to give 
each project the same high attention 

and care.”

The Courvoisier Welcome Kit was a 
promotional campaign to introduce 
clients to the firm’s award-winning line 
of cognac. Two Garvey locations took 

part in completing the multi-faceted 
Courvoisier project: the Milwaukee, 
Wisconsin facility printed the seven 
piece project while the Oak Creek, 
Wisconsin facility prepared the 
personalization and mailing.

The Welcome Kit contained a letter, 
brochure, membership card, certificate, 
and business cards all tucked into a 
folder and envelope. The brochure 
was printed in four-color process 
with a spot dull varnish plus overall 
gloss UV coat. The welcome letter, 
certificate, and membership card all 
contained personalized information 
that was printed on an Indigo press. In 
addition, the certificate was printed in 
four-color process plus a spot gloss 

varnish and the blue certificate backer 
was die-cut. The folder was printed in 
one-color black and then was die cut, 
foil stamped, blind embossed, folded 
and glued. The initial print run for the 
project called for 4,000 in November 
2007 but the kit turned out to be so 
popular that the firm asked for a reprint 
of 16,000 in January 2008.

In addition, The Garvey Group was 
recognized with four Certificates of 
Merit for its Large Format Printing. 
A Certificate of Merit is bestowed by 
the judges to honor those who have 
achieved an extremely high level 
of quality in printing and design. 
The certificates recognized two 
projects for the 2008 Sears Craftsmen 
Personalization End Cap Display; The 
Other Boleyn Girl movie poster; and 
the Don Julio Tequila display.
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09 Sick Day 
Calendar

Rapidly growing career blog and 
employment news podcast, Jobacle.
com, has released its third annual 
Official Sick Day Calendar. Available 
as a free download, the 2009 calendar 
highlights days that have “optimal sick 
day potential.” Notably, most of these 
are days that bridge standard holidays 
into longer leaves of absence.

“With close to 600 million vacation 
days lost by 

American 
workers each 

year, it’s 
quite likely 

that the 

number of wasted sick days is even 
greater,” says Andrew G.R., creator of 
the calendar and the founder of Jobacle. 
“We hope you don’t need your sick 
days when you’re really sick. However, 
with some proper planning you can get 
the most out of a flawed system.”

With more and more companies 
eliminating personal days and 
flextime, employees are counting more 
than ever on sick days to fulfill their 
vacation needs.

Among the calendar’s official sick days:

Monday, March 9: That extra hour 
of sun is awesome, but the one less 
hour of sleep hurts, especially when 
you’re stuck at the office. Use 
Monday, March 9 to catch up on 
your Zzzzs.

Thursday, July 2 & Monday, July 
6: It’s a holiday based around 
independence. Show your 
employer that you’re a true 
individual by giving 
yourself Thursday, 
July 2 and 

Monday July 
6. Besides, 
BBQ overload 
will surely take 
its toll on your 
body.

See the rest of the dates, 
listen to the Sick Day 
Podcast, and grab the free 
calendar at www.Jobacle.com.

house calls 
online

A service launching in January will 
make doctors available anytime with a 
few strokes of the computer keyboard. 
The technology, from American 
Well, a Boston-based company, offers 
physician consultations via the internet. 
You go online–or phone into a system–
and specify the type of doctor you 
want. You’ll then select one from a list 
of available physicians in a specialty 
who are members of your health plan 

and begin the consultation.

Members have a co-payment; 
nonmembers pay $35 to $45 
for 10 minutes. American 
Well provides the service 
through health insurers, but 

it can be made available 
to the general public 

at the insurer’s 
discretion. Blue 

Cross Blue 
Shield of 

Hawaii now 
offers the 
service, 
and more 
insurers are 
expected to 
provide it 

this year.

Hypnotic 
Help

The global financial meltdown is 
driving more and more Americans 
to enlist the aid of professional 
hypnotists, according to National 
Guild of Hypnotists president Dwight 
F. Damon. Calming tones or music 
are typically used to ease clients into 
what hypnotists call a wakeful state of 
focused attention, followed by a pattern 
of suggestions designed to achieve a 

desired behavioral result. People are 
also turning to hypnosis to extricate 
themselves from debt by curbing their 
spending habits, Damon says.
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hybrids 
added to 
fleet

One of the nation’s largest private 
fleets of alternative-fuel vehicles just 
got greener. ComEd, an electric power 
provider in northern Illinois, has added 
50 new Toyota Prius hybrids and plug-
in electric hybrids to a fleet that now 
numbers more than 2,100 green vehicles.

ComEd meter 
readers in Chicago and the 
company’s Maywood office will drive 
the 50 new Priuses, including 10 Priuses 
that have been specially converted into 

electric plug-in hybrids. The plug-in 
conversion is expected to significantly 
increase fuel-efficiency by providing 
greater electric-drive capability.

Plug-in electric vehicles and smart 
charging technology are enabled 
by building the Smart Grid of the 
future, an initiative ComEd is actively 
working on in collaboration with the 
Illinois Commerce Commission and 
other stakeholders.

“These new vehicles not only use 
electricity to improve fuel economy 
and reduce emissions but may 
eventually be used as back-up power 

sources,” said Terence Donnelly, 
ComEd senior vice president of 

Transmission and Distribution. 
“Deploying advanced 
metering and other Smart 
Grid technologies will help 

us understand and manage 
impacts to the grid from plug-in 

electric vehicles but more importantly 
will improve reliability and enable 
customers to make more efficient 
choices about their electric usage.”

White Castle 
Switches Sacks
This January White Castle restaurants 
in over 400 locations went green with 
their packaging. Instead of white sacks, 
customers will notice that their food 
comes in a brown paper bag bearing a 
“recycle” logo. White Castle will also 
be using 
recycled 
materials 
for its 
corrugated 
Crave 
Cases.

This isn’t 
the first 
step the company has taken to be more 
environmentally-friendly. Since the 
1960s, they’ve been recycling the bun 
containers they use for shipping. Since 
1992, White Castle has also be using 
green building products, like Duro-Last, 
an ENERGY STAR roofing product 
that makes the entire restaurant more 
energy-efficient. Other green measures 
they have taken include the following:

55 restaurants used LED lighting, •	
reducing CO2 emissions by 948 
tons per year.

Recycling over 1,200 pounds of •	
plastic every year.

Continuing to package its frozen •	
sandwiches in recycled cardboard.

“White Castle has been a responsible 
steward of the environment for many 
years in several different aspects of our 
businesses and operations. This is our 
most recent commitment increase our 
role in the community -- emphasizing 
the importance of environmental 
concerns,” said marketing vice president 
Kim Bartley.

In the future, White Castle has plans 
to use even more green building 
materials and start a storm water 
bioretention program.
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2009 Color 
of the 
Year 
Selection

Pantone, the global authority on 
color and provider of professional 
color standards for the design 
industries, announced that 
PANTONE 14-0848 Mimosa, a 
warm, engaging yellow, is the color 
of the year for 2009. In a time of 
economic uncertainty and political 
change, optimism is paramount and 
no other color expresses hope and 
reassurance more than yellow.

“The color yellow exemplifies the 
warmth and nurturing quality of the 
sun, properties we as humans are 
naturally drawn to for reassurance,” 
explains Leatrice Eiseman, executive 

director of 
the Pantone 
Color Institute. 
“Mimosa 
also speaks to 
enlightenment, 
as it is a hue 
that sparks 
imagination and 
innovation.”

Best illustrated 
by the abundant 

flowers of the Mimosa tree and 
the sparkle of the brilliantly hued 
cocktail, the 2009 color of the year 
represents the hopeful and radiant 
characteristics associated with the color 
yellow. Mimosa is a versatile shade 
that coordinates with any other color, 
has appeal for men and women, and 
translates to both fashion and interiors. 
Look for women’s accessories, home 
furnishings, active sportswear and 
men’s ties and shirts in this vibrant hue.

PANTONE®

14-0848 TCX
Mimosa


